
PORTFOLIO 2019PORTFOLIO 2019



3

Ich bin ein junger ausgebildeter Architekt mit Masterabschluss 
und einen breiten Hintergrund auf dem Gebiet der digitalen Illustration 

und der Werbegrafik.

Dank meiner Universitätslehrgänge und diversen Praktika in Österreich und Südtirol, konnte ich 
neue Software-Kenntnisse in den Bereichen der Architekturvisualisierung und der grafischen 
Darstellung erwerben. In diesen Bereichen arbeite ich auf flexibler Art und Weiße, mit 
Begeisterung und Initiative. Mein Interesse an der Welt des Designs und der Kunst hat mich 
immer dazu angetrieben, mich sowohl in der Arbeit als auch im Studium zu verbessern. Ich 
versuche immer neue Ziele zu setzen und sie zu bahnen. Wenn ich meine Vorhaben erreicht 
habe, suche ich nach etwas, das mir erlaubt, persönlich und beruflich zu wachsen.

Sono un flessibile e giovane professionista con un master in architettura 
e un ampio sfondo nel campo dell’illustrazione digitale 

e nella grafica pubblicitaria.

Grazie ai miei corsi universitari e vari stage ultimati in Austria e in Alto Adige sono stato in 
grado di acquistare nuove competenze software nei settori della visualizzazione d’architettura 
e la presentazione grafica. In questi rami lavoro con entusiasmo, iniziativa e dinamismo. Il mio 
interesse per il mondo del design e dell’arte mi ha da sempre spinto a migliorare e andare avanti 
contemporaneamente sia nel lavoro che nello studio. Quello che cerco di fare è pormi degli 
obiettivi da raggiungere: una volta realizzati, vado alla ricerca di un qualcosa che mi consenta di 
crescere personalmente e professionalmente.

ABOUT MDABOUT MD
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Hi there! I‘m Marc Alexander Götsch, M.Sc.Hi there! I‘m Marc Alexander Götsch, M.Sc.
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Italienisch | Italiano | Italian
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Illustration | Illustrazione | Illustration

Lesen | Leggere | Reading

Brettspiele | Giochi da tavola | 
Table games

TV Serien | Serie televisive | TV shows 

Begeisterter Konzertbesucher |
Appassionato visitatore di concerti | 
Passionate concert visitor
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C U R R I C U L U M  V I T A EC U R R I C U L U M  V I T A E  Master in Architektur | Master in architettura 
2015 – 2017 Fakultät für Architektur der Universität Leopold Franzens, Innsbruck (A)
 Facoltà d‘architettura all‘università “Leopold Franzens“, Innsbruck (A)

 Bachelor in Architektur | Laurea triennale in architettura 
2009 – 2015 Fakultät für Architektur der Universität Leopold Franzens, Innsbruck (A) 
 Facoltà d‘architettura all‘università “Leopold Franzens“, Innsbruck (A)
 
2008 Zweisprachigkeitsprüfung Level „A“ | Esame di bilinguismo di grado “A“

 Matura in Werbegrafi k | in grafi ca pubblicitaria, Meran/o (I)
2004 – 2009 Lehranstalt für Wirtschaft, Tourismus und Werbegrafi k „Peter Mitterhofer“
 Istituto di economia, turismo e grafi ca pubblicitaria “Peter Mitterhofer“
 
2001 – 2004 Mittelschule “Peter Rosegger” | Scuola media “Peter Rosegger”, Meran (I)
 
1996 – 2001 Grundschule, Dorf Tirol (I) | Scuola elementare, Tirolo (I)

ARBEITSLEBENSLAUFARBEITSLEBENSLAUF
2018 MarcDesign Gründer & Art Direktor | Fondatore e direttore artistico
 
2017 – 2018 Folie & Schorn Architekten, Seis | Siusi (BZ) Praktikum | stage
 
 WTH – Wir reden über... in Innsbruck (A)
2015 – 2017  Kursleiter für Softwareskills und Architekturvisualisierung in Photoshop, 
  Illustrator, InDesign, Grafi k-Design und Layouting
  Insegnante per abilità software e la visualizzazione architettonica in Photoshop, 
  Illustrator, InDesign, grafi ca e layouting

2014 – 2016  Organisator & Grafi ker | Organizzatore e grafi co

 ÖH Technik | Organizzazione Studentesca Tecnica, Innsbruck (A)
2015 – 2017  Gewählter Vorsitz der ÖH Technik, leitender Grafi ker & Berater
  Presidenza eletta alla ÖH Technik, grafi co e consulente

2012 – 2014   Berater, Webmaster und Grafi ker | Consulente, webmaster e grafi co

 Brenner Congress, Innsbruck (A)
2013 Satz und Gestaltung für das BrennerCongress Magazin 2014
 Layout per il magazine “BrennerCongress 2014”

 IAESTE Austria, Innsbruck (A)
2009 – 2011 Grafi k-Design und Marketing für die Sektion Innsbruck Austria
 Grafi co e assistente marketing per la sezione Innsbruck Austria

2009 Erster Preis fürt das internationale Zeichen- und Grafi kwettbewerb 
 „L‘Arte in Bottiglia“ in Asti (I)
 Primo premio per la competizione internazionale di disegno e grafi ca 
 “Arte in Bottiglia“ 2009 in Asti (I)

 Entwurf und Realisierung des Logos für das „KIMM“ Kulturzentrum 
 Design e realizzazione per il logo del centro culturale “KIMM“ 
2009 „Kultur in Meran Mais“ Zentrum | centro, Meran/o (I)

2008  Praktikum | Stage: - Druckerei | tipografi a Hauger, Meran/o (I)
     - Gemeinde Algund | comune di Algundo (I)
     - Forma 7A, Grafi kbüro | uffi  cio grafi co, Bozen/Bolzano (I)

ISTRUZIONE E FORMAZIONEISTRUZIONE E FORMAZIONE
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MD MOCK-UPSMD MOCK-UPS
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Premiazione del 9º concorso “L’Arte in Bottiglia” Agliano. 

La premiazione dellʼetichetta per la Barbera dʼAsti vincitrice del nono concorso 
internazionale di pittura e grafica “LʼArte in Bottiglia”, intitolato a Roberto Girivetto, si
svolgerà, sabato 25 aprile, alle ore 17, nel salone comunale di Agliano Terme.

Al vincitore, Marc Alexander G., studente di Merano, andrà il 1º premio di € 2.000, 
mentre al secondo un premio di € 1.000, al terzo di € 500 e al 4º di € 100. Giovedì 
26 marzo, si era riunita la commissione giudicatrice, composta da: Luigi Piccatto, 
presidente, i commissari Pierguido Drago, presidente dellʼUnione Collinare “Valtiglione 
e Dintorni”, Antonio Baudo assessore provinciale alla Cultura, Consuelo Girivetto 
titolare delle Terme di Agliano, Giancarlo Maschio consigliere dʼamministrazione della 
Fondazione Cassa Risparmio Asti, Daniele Saracco enologo, esperto di marketing 
vinicolo, Marello Andrea in rappresentanza della Camera di Commercio di Asti, Dino 
Aluffi vicesindaco del Comune di Agliano Terme.

Successivamente, nella ex-chiesa di S. Michele, sarà inaugurata la mostra di tutte le
etichette, che rimarrà aperta al pubblico fino al 3 maggio, neigiorni feriali dalle ore 8 
alle 12, nei giorni festivi dalle 9.30 alle 12.30 e dalle 16 alle 18.

Il successo crescente del concorso è confermato dalle 1217 opere (785 nella scorsa 
edizione) presenti all’evento, provenienti da Spagna, Grecia, Slovacchia Austria, Malta, 
Portogallo, Romania e da tutte le regioni italiane, con una significativa presenza di 
Sicilia e Sardegna.

Lʼevento è patrocinato dalla Regione Piemonte e dalla Provincia di Asti. Sponsors: lʼUnione 
Collinare “Val Tiglione e Dintorni”, la Fondazione Cassa di Risparmio di Asti, Fons Salutis 
Stabilimento Termale di Agliano Terme, P.M.T. Forniture per Uffici di Asti, Impresa Sala di Nizza 
Monferrato, Gruppo Somet di Costigliole dʼAsti, la Cantina Sociale “Barbera dei Sei Castelli di 
Agliano Terme, lʼAgenzia Ricci - Aurora Assicurazioni di Asti, GeoEdil di Agliano Terme, Grasso 
& Garello Costruzioni s.r.l. di Canelli.

Valutazione della Commissione:

“Un bicchiere conciso da un rosso limpido 
che invita a bere un sorso 

senza mai imporre l’esagerazione.”

articolo del quotidiano “l’ancora 2000”
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DEATH OF THE
ENDLESS

DEATH OF THE
 ENDLESS
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PHOTOMONTAGEPHOTOMONTAGE 
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Young, Unconstrained, Modern Art

YUMA ist eine Initiative, 
welche jungen 
KünstlerInnen eine 
Plattform bieten 
will, auf der 
verschiedenste Werke, 
aus den Bereichen Malerei, 
Grafik und Fotografie 
präsentiert werden 
können.

YUMA è 
un’iniziativa 
che ha lo 
scopo di offrire 
a giovani artisti 
una piattaforma su 
cui dar sfogoalla loro 
vena creativa con opere nel 
campo della pittura, la grafica e 
la fotografia.

Y U . M AY U . M A 
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Red Bull 

Doodle Arts 2012

Live Painting in front of 300 

people and diverse doodles

50 51

DOODLE ARTSDOODLE ARTS



CHRISTMAS 

ILLUSTRATION SERIES

FOR GRABER BETTEN
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WINTERMÄRCHENWINTERMÄRCHEN
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EASTER DRAWINGSEASTER DRAWINGS
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CHARACTER-DESIGNCHARACTER-DESIGN
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COMIC DRAWINGCOMIC DRAWINGS
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B L A Z O N S  &  C R E S T SB L A Z O N S  &  C R E S T S
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R E N D E R I N G SR E N D E R I N G S
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We love concrete, there is no denial in that. A constructive substance ideal for free form finding, 
agglomeration of structures, a façade able to change its exterior properties due to time, erosion 

and weather conditions. All this, mind you, without losing any of its statical characteristics. 
Concrete is like an old man, his bones still keeping the body in a straight position while its skin 

was burned and deformed by time and sunlight. Concrete is honest.

So we ask ourself, what is not to love about concrete? It’s the material that defined modernism 
due to low costs in production and how quick it is to construct with. Concrete was the logical 

choice to rebuild Europe after the catastrophe that was World War II. The material also symbolizes 
a feeling of anti-bourgeoisie thanks to its unpretentious alike honest characteristics. Such material 

was ideal to build upon a sense of unification among everybody. Yet buildings made with this 
bold material can also be like a sculpture; concrete is like a monumental representation touted by 
progressive architects trying to redefine the word modern through brutalism. Concrete monoliths 

build between the 50s and 70s were the architectonic postcards for socialist ideologies. The 
zeitgeist of peace and equality was followed and burned into the popular mindset by brutalist 

architecture. An architectonic aesthetic destroyed only by the new-wave movements of the 
eighties and a much needed sense of openness and material richness. Glass and steel took over 

what concrete once was, the constructive symbol of a generation. Now béton brut is seen as a 
monster used for the poor and the grotesque. 

How often did you hear the sentence “Exposed concrete is ugly”? But we’re the architects of 
concrete, we love it, and there is much to enjoy in the roughness of this grey appearance. We 
made it our mission to bring this material once more to its former glory, to discover its hidden 
beauty again if you so like. To play with the terrific nature of the grey and rough outside layer 

of the material while awaking a sense of amazement when walking into a room of unique 
atmosphere only concrete structures can provide. What we’re trying to achieve is the clash 

between architecture of fear and curiosity. 

For instance, let’s think about the historical importance of this material while keeping aside the 
social intrigue behind the brutalist history. Let’s weave instead into the sculptural aspects of 

béton brute during its prime. Since concrete was (and is) cost-efficient yet easy to handle, it was 
able to define the time period after the second World War. Universities, municipals and low-costs 

income houses could thrive thanks to concrete.

For those reasons, for our love towards the grey material, we decided to write, design and 
forge our diploma around it. We analyse it, try to understand its place in history, its capability, 

reaching the limits of the form-finding processes that surrounds the material and study the 
major masters that came before us. In the vain of Banham, Virilio, Parent and Le Corbusier we 

take the art of Brutalism and forge back to its former morbid glory and hope to reach a new 
generation of architects. 



02 – Nightlife view, crossing between 
Yasukuni Dori and Shinjuku Dori

01 – Day view, 
the bridge before Kabukichō District

Bars, coffees, restaurants, 
schools, clubs

Coffee, shopping malls

Bars, coffee, restaurants, fastfood, 
pharmacy, hospital

Bars, restaurants

Bars, coffee, restaurants, 
fastfood, shopping mallN

50m

87m

51m

22m

50m

B U I L D I N G  S I T E  –  A N A L Y S I S

With the aim of better understanding the 
local situation, simple three-dimensional 
models of all buildings surrounding the 
construction zone were prepared and 
put together in the following table.

The structures in the neighbourhood 
include a fair variety of functions in a 
relative small space (from bars, cafés and 
restaurants, to hospitals, shopping malls and 
fastfood chains), a typical situation for Tokyo.

Another interesting aspect around the 
building zone is the conjunction between 
industry, transport, living quarters and 
night-life through a bridge like depicted 
in both pictures on the right side.

Shinjuku is a vivid part of the metropolis. 
The city ward is filled with different 
aspects of life placed extremely near to 
each other. Yet the overall look doesn’t 
diversify itself if not for the aspect of 
building growth. In fact Tokyo’s max 
construction heights are defined 
based on how central the buildings 
are placed, while structures near 
the coast have to be lower. The 
reason for this growth is not 
of a practical nature, Tokyo’s 
master plan simply follows a 
concept with the mountain 
Fuji as the primal element of 
the subject. 

The idea is to mimic the 
general form of the mountain 
to reflect it into the megalopolis. 
Hence the project City of Silence is 
not allowed to break the limit of 80 
meters in height.

S I M P L E 
3 D  M O D E L

S E C T I O N G R O U N D
P L A N

84 85



VOID
AN OPEN, 
COCAVE ROOF

WIND
THE AERATED 
& CLOSED CONCAVE SAPCE

FIRE
A CONVEX, 
MULTILAYERED ROOM

WATER
A SEMI-SPHERICAL 
GROUND FLOOR 

EARTH
UNDERGROUND
RECTANGULAR SPACE 
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S E L E C T E D  C O L L A G E  F O R  3 D  M O D E L S
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Tower connections
Elevator

Shinjuku city grid

Vertical tower grid

Main streets

Metropolitan

Construction site

Circular Path-system 

Abstraction pathfi nding
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Legend
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BAUPLATZ
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FASSADEN
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HB1-UE

Ausführungsplanung, Studie 
und Verständnisübung durch 

das Nachzeichnen einer realen 
Konstruktion in Innsbruck 
im Rahmen des Hochbau 

Bachelor Seminar
an der Leopold Franzen 

Universität Architektur
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	 urban gardening
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SOUK-MARKETSOUK-MARKET
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Open Spice Garden

a)

hezagon-tower

sections of the market
While the architecture itself of the souk is made out of modular fabrications, the 
team is still providing guidance trough colour-identification in a pattern. The market, 
restaurant, piazza and café are placed on a pedestal made out of battens and counter-
battens to elevate the structure without redefining the given ground properties of the 
building zone. Beneath the wooden pattern-ground different coloured lights define the 
area to reduce chaos cause while still making sure to keep the labyrinthine nature of 
the architecture.

Info-Point
Multifunctional Room
Urban Gardening
Library
PC-Room
Fruit & Vegetable Sector
Butcher’s Shop
Butchery
Fashion Store
Workshop
Restaurant
Cafe
Animal Farm
Aquaculture
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souk circulation
The graphic below is a demonstration of how the pathfinding in the consrtruction 
zone is supposed to get developed. Our complex program includes a huge variety of 
different sections and activities, how they are intervowen with each other however 
follows an exact plan. 

PROGRAM
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Type	 Temperature [°C] 	 Ertrag [kg/m²]	       Module

Gemüse	 Sommerbet

Tomaten 	 20 – 25 	 15	 – 20
Bohnen 	 22 – 25 	 1.6	– 2  
Art ischocke 	 20 – 25  	 0.5 
Kartoffel  	 19 – 26  	 3	 – 4
Blumenkohl 	 15 – 25 	 0.8	– 1.2 
Brokkol i  	 18 – 27 	 1
Rosenkohl 	 18 – 27 	 0.4	– 1
Peperoni/Chi l i 	 20 – 27 	 5	 – 7
Eissalat 	 15 – 20 	 0.5 
Radicchio 	 16 – 20 	 0.4 
Rauke 	 10 – 16 	 2 

Kräuter 

Kümmel 	 5	 – 20 
Zitronenmelisse 	20	 – 25 
Melisse 	 20	 – 26
Origano 	 20	 (kein Schatten) 
Pfefferminze 	 20	 – 25
Schnitt lauch 	 18	 – 25

Dil l  	 10	 – 30
Koriander 	 5	 – 28 
Kresse 	 15	 – 25
Petersi l ie 	 7	 – 20

Rosmarin 	 -10 – 25 
Salbei  	 -15 – 30
Thymian 	 -15 – 30 

Wintergemüse	 Winterbet
Wirsing 	 0 	 –  25 	 2	 – 2.4 
Feldsalat 	 -15	– 20 	 0.4	– 0.7 
Steckrübe 	 -10	– 25 	 3
Grünkohl 	 -7 	 –  18 	 1.2	– 2 
Chinakohl 	 8	 – 15 	 4	 – 5 
Rote Bete 	 7	 – 22 	 2	 – 3 
Winterrett ich 	 -3	 – 16	 1
Zuckerhut 	 -5	 – 15 	 0.4

AREA MEASURES

urban gardening summer

open spice garden – glas roof

open spice garden – louver roof 

open spice garden – fabric canopy

urban gardening winter

sect ion

sect ion top v iew

sect ion top v iew

sect ion top v iew

sect ion

Island – Urban Gardening

Hex 	 = 64.5 m2 * 6
Total 	 = 387 m2 

Triangle	 = 10.75 m2 * 23 tri
Total 	 = 247.25 m2

Spice Garden

Hex = 23.4 m2
Triangle = 3.9 m2
Total  = 257.4 m2

Centre = 2.6 m2 *11
Total  = 28.6 m2 

DOCKING SYSTEMURBAN GARDENING
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